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Guide to Colour
Measurement and
Control in Plastics

As consumers become more
discriminating about colour, there
follows a greater need for a means of
measuring, describing and controlling
colour that eliminates human colour
bias. For many years X-Rite has been a
world leader in the development and
application of colour measurement
solutions which provide accurate,
predictable and consistent colour data.
Its products help enable manufacturers
to become more efficient and productive
while maintaining quality and keeping
costs under control. X-Rite colour
measurement instruments and software
are easy-to-use solutions designed to
serve the colour measurement needs of
a broad range of industries and markets,
including plastics processors, moulders,
extruders, resin manufacturers and
consumers. The importance of precise
colour control is widely acknowledged
today by formulation and quality control
professionals throughout the plastics
compounding and moulding industry.
Formulation Applications — The benefits

of numeric colour control are obvious
and, in most cases, significant. In
formulating, the ability to control colour
permits compounders to hit target
colours with a minimum of trial and
error. It also enables users to work off
surplus materials in new colour batches
by providing guidelines for achieving a
desired colour with available pigments
or resins. Numeric colour measurement
plays an important role in quality control
as well. Establishing and maintaining
colour standards allows producers to
match components manufactured at
diverse locations, reducing labour and
material costs associated with rejects
and reruns.

X-Rite
Tel: +44 1625 871100
Email: msmyth@xrite.com
Web: www.xrite.com

PMC and Reed Exhibitions Join Forces to Run Interplas 2011
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Reed Exhibitions recently announced
that Plastics Multimedia Communications
(PMC) (part of Rapid News
Communications Group plc), publisher of
British Plastics and Rubber (BP&R)
magazine, European Plastic Product
Manufacturer (EPPM) magazine, and
Middle Eastern Plastics (MEP) magazine,
is to run the UK’s Number 1 plastics
show, Interplas. Justin Tadman,
Managing Director of Reed Exhibitions’
B2B Division, said: “Despite the fact that
we ran a very successful Interplas event
in 2008, we see both the commitment
that the publisher of BP&R, EPPM, and
MEP have to the plastics sector, and their
drive and enthusiasm as of real benefit to
the plastics industry in general and to
Interplas specifically. I am sure that all
parties that have dealt with them will
recognise these qualities. This
arrangement allows both parties to bring
their respective expertise to the future of
the event.” Chris Young, Managing
Director of PMC said: “We are aware that
the plastics industry does not want or
need more shows. We all remember the
days when the ‘big’ plastics shows —
Interplas, the K-Show, NPE, and Plast —

ran successfully at three yearly intervals.
So our thought was to Reed, and instead
of launching a new show, see how we
could work together to optimise the
Interplas offering.” Scott Colman, Sales
Director at PMC, commented: “There is a
unanimous call for a coherently thought
through show that will stimulate
business. People’s number one show in
the UK is Interplas. We realised that a
great opportunity existed to create a
show with Reed that really put down a
marker demonstrating the resilience,
robustness, and professionalism that
exists in the UK plastics arena. One of
the innovations we will be introducing is
a Best of British focus that will not only
attract the cream of British plastics
manufacturers, but will also be promoted
heavily internationally, ensuring that all

manufacturers looking to source British
products and services will attend. This
show will incorporate material suppliers,
equipment and service suppliers, plastics
design and moulding, and will also
showcase the best in British plastic
processors. It will draw together the
plastics niche as a whole, and re-
energise the plastics sector once more.”
Chris Young summed up the future for
plastics shows in the UK: “With Interplas
focused as Scott has described, there
will be a clear choice for exhibitors and
attendees alike. We all know that in 2010,
the K Show takes centre stage. In 2011,
however, there will now be a new holistic
Interplas event focused in the UK.
Everyone who is anyone will be attached
to this flagship ‘Best in British Plastics
Event.’ This will be the place to meet, the
place to find out what’s new, and the
place to do business to invigorate the
plastics sector in the UK.”

For more information, please contact:
Scott Colman, Plastics Multimedia
Communications Ltd
Tel: +44 1322 410899
Email: scott@rapidnews.com
Web: www.rapidnews.com

Dyneon and Dongyue
Reach Agreement on
PTFE Intermediate

Dyneon, a 3M company, and Shandong
Dongyue Polymer Material Co., a China-
based PTFE producer, have concluded
to enter into a raw material supply
agreement relating to suspension
polytetrafluoroethylene (PTFE)
intermediate. With this move, Dyneon is
building on its long term commitment to
the worldwide fluoropolymer market,
including the suspension PTFE market.
This cooperation will provide Dyneon
with flexibility for its customers’ growth
and continue to provide materials of the
exacting quality specifications that its
customers value. The cooperation
allows Shandong Dongyue Polymer
Material Co. to continue to build on its
commitment to developing advanced
technologies in China and strengthen its
manufacturing leadership for
suspension PTFE intermediate.

Dyneon Europe
Tel: +49 2131140
Email: dyneon.europe@mmm.com
Web: www.dyneon.com
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MATERIALS  •  SERVICES  •  EQUIPMENT 
Dispensing Valve 
Tridak’s new Model 455 dispensing valve is a
pneumatically operated, two-way pinch valve.
It features micrometer control over the flow
rate, ensuring that materials are dispensed
repeatedly and accurately. The Model 455
valve has a patented over-stroke adjustment,
positive shut-off and disposable inert wetted
parts, enabling users to obtain millions of
cycles from a single piece of tubing. This

valve can be used as a dispense valve or as
an in-line, two way (on-off) valve with
adjustable flow. Teflon tubing is the
recommended standard for this valve, but it
can be quickly converted to use other tubing
materials such as silicone, urethane,
polyethylene, or vinyl tubing. The Model 455
dispensing valve was designed to be easily
integrated into automated assembly lines and
can be fitted with a number of different style
dispense tips and spray nozzles. This valve

can dispense a large assortment of low-to-
medium viscosity materials including
adhesives, UV resins, flux, gels, acids,
sealants, cyanoacrylates, lubricants, paints,
medical media, solvents, RTV, anaerobics and
alkalis.  

Tridak LLC 
Tel: +1 860 6266700
Email: info@tridak.com 
Web: www.tridak.com

OTHER 

buyers’
guide
blow moulding
machines
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Bulk Solids Handling
Takeover

With effect from 1st January 2009 Zeppelin
Silos & Systems, the headquarters of the
Industry Sector within the Zeppelin Group,
has taken over 100% of Reimelt Henschel
from MBB Industries, subject to approval of
the Takeover Panel. From the integration of
Reimelt Henschel into the Zeppelin network

Blow Star Srl, Italy
Tel: +39 051 660 62 08   Fax: +39 051 660 61 18 � � Co-extrusion blow moulding � � � � �
Email: info@blow-star.com   Web: www.blow-star.com

SMI SpA, Italy Supply of integrated logistic system: SMI
Tel: + 39 0345 40111   Fax: + 39 0345 40209 � � � � offers customised solutions for a quick and
Email: info@smigroup.it   Web: www.smigroup.it trouble-free transfer of empty PET

containers of any shape and size from the  
blowmoulder to the filler.

Giles Associates, UK
Tel: +44 1189 744802 �
Email: giles_allen@hotmail.com

Proma Machinery Ltd, UK
Tel: +44 1869 340478   Email: grahamporcas@btconnect.com � � � � � � � � � Surface Treatment Equipment
Web: www.promamachinery.co.uk

Blowmoulding Machinery Ltd, UK
Tel: +44 1767 318910 � � � � � � Machinery Rebuilds
Email: sales@blowmachine.com   Web: www.blowmachine.com

NB Equipment Ltd, UK
Tel: +44 1179 329544   Fax: +44 1179 329544 � Blown film and cast film lines
Email: nbequipment@btinternet.com

Farrow Machinery Sales Ltd, UK
Tel: +44 1283 812599   Fax: +44 1283 812599 � � � � � � � Tray packing, palletising, bagging and 
Email: jeff_farrow@btinternet.com   Web: www.farrowmachinery.com article conveyors

Uniloy Milacron Germany GmbH, Germany
Tel: +49 33701 340   Fax: +49 33701 34135 � � � � � �
Email: khepfner@uniloy.de   Web: www.uniloy.de

Wei Li Plastics Machinery (HK) Ltd, Hong Kong, China
Tel: +852 2690 2368   Fax: +852 2690 2380 � � Stretch blow moulding machine
Email: info@weiliplastics.com   Web: www.weiliplastics.com

General Plastics GmbH, Austria
Tel:  +43 2242 38060   Fax: +43 676 6068003 � � � � � � � � �
Email: generalplastics@aon.at   Web: www.generalplastics.at 

Graham Engineering Corporation, USA
Tel: +1 717 848 3755   Fax: +1 717 846 1931 �
Email: dyenor@grahamengineering.com   
Web:www.grahamengineering.com

Agr International Inc., USA
Tel: +1 724 482 2163   Fax: +1 724 482 2767 � � �
Email: sales@agrintl.com   Web: www.agrintl.com

BMCV Controls Ltd, UK
Tel: +44 1242 604040   Fax: +44 1242 603987 � � �
Email: sales@bmc-controls.co.uk   Web: www.bmc-controls.co.uk

Automa UK Ltd, UK
Tel: +44 1926 777 441   Fax: +44 1926 777 442 � � � � � � � �
Email: sale@automa.co.uk   Web: www.automa.co.uk

Plastic Services, Germany
Tel: +49 2150 6756   Fax: +49 2150 5106 � �
Email: plas-serv@t-online.de   Web: www.plasticservices.de

Henry Lenox Industrial Ltd, UK
Tel: +44 208941 9274   Fax: +44 208941 9374 � � �
Email: sales@henrylenox.co.uk   Web: www.meico.it

Kautex Maschinenbau GmbH, Germany
Tel: +49 2284890   Fax: +49 228489 414 � � � � � � � � � Consultation, article design.
Email: info@kautex-group.com   Web: www.kautex-group.com
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contact us

mission statement
To provide a portfolio of targeted and efficient marketing solutions that are tailored to
give our advertising clients the definitive platform to promote their goods and services
across the full compass of technologies for the design and manufacture of plastic
products. 

Five-Layer Cast Line
for Stretch and Cling
Film

Dolci Extrusion, Italy, has recently tested
its latest generation 5-layer cast line for
stretch film and cling film. It was sold to
an important European customer,
obtaining the following production
parameters: film thickness: 23 My; net

output: 2,250 kg/hour non-stop; speed:
600 m/min; energy consumption:
0.46–0.48 KW per produced kg. During
the test the line was pushed up to a
maximum production output of
2,400 Kg/hour with no particular
problems. The winder of this line is
equipped with new, high-technology
systems for tension control and is suitable
for producing up to a production speed of
700 m/min.

Spotlight
film cast machines & ancillaries

Spotlight

Spotlight

Spotlight

Spotlight
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‘Microlayer’ Flat Die
System

An innovation in flat extrusion die systems
from Extrusion Dies Industries makes it
possible to multiply key functional layers
in cast film for sheet, substantially
improving properties without increasing
either overall thickness or raw material
content. The key to the improvements is
special EDI-built tooling called a “layer
multiplier,” which transforms a typical
sandwich structure from a standard
coextrusion feedblock into a structure in
which one or more of the layers has been
subdivided into multiple microlayers. The
overall thickness of the resulting
coextrusion is no greater than if the
original sandwich structure had been
transferred directly from the feedblock to
the extrusion die, without the intervention
of the layer multiplier. Drawing on work
carried out under a U.S. Department of

Defense contract for developing long-
shelf-life containers for military food
supplies, EDI further adapted its layer
multiplier to selectively multiply only the
functionally critical layer materials in a
coextrusion sandwich, such as the barrier
layers. Without adding to the amount of
barrier resin used for a given volume of
product, this proliferation of layers creates
synergistic effects that reduce oxygen
ingress from three to five times in
comparison with a conventional barrier

coextrusion. In stretch film, similarly, EDI
has demonstrated improvements in tensile
properties by alternating multiple layers of
“performance” materials with commodity
resins.

Extrusion Dies
Industries LLC
Tel: +1 715 726 1201
Email: sales@extrusiondies.com
Web: www.extrusiondies.com 

Energy-Saving
Extruder Introduced
at Chinaplas2009

Harden Industries introduced an
innovative extruder, the Super Shear
Plasticizing Extruder, in ChinaPlas2009 in
Guangzhou, China. According to the
inventor, Professor Qu Jinping from
National Polymer Engineering Research
Center: “The machine is composed of
several melt pumps for conveying and
plasticising, which is completely different
from the conventional screw type
extruders. Since the thermo-mechanical
course can be greatly shortened, the
energy consumption during the
plasticising and conveying processes
can be reduced.” This striking product
can save 30% of energy and it is very
compact. The innovative extruder is
suitable for a variety of materials, with
high performance compares to
conventional extruders. Beside the
innovative extruder exhibited at the
show, Harden Industries demonstrated
some new products including a two shaft
shredder specifically designed for woven
sack recycling, plastic bottle shredder
and EPS compactors. Harden Industries
is a Chinese manufacturer specialised in
pipe extrusion line including innovative
extruder series, recycling machines, lab
extruder and desktop injection moulding
machine, and components for plastic
machinery including screws/barrels and
screen changers.

Harden Industries Ltd
Tel: +86 20 8756 6110
Email: tucw@hardenindustry.com
Web: www.hardenindustry.com

Cast PET Film for
Packaging

Over the past few months, SML has
pushed on with intensive development
work in the field of thin-gauge cast PET film
extrusion. The idea behind this is to bring
together two technologies which have
been successfully implemented by SML for
decades. These are on the one hand
polyolefin cast film lines and on the other
hand PET sheet lines. In the field of cast
film (also known as a soft film), products
such as CPP films, barrier films, stretch-
wrap films or mono-axially oriented films
have established themselves for various
types of applications. On the PET sheet
side, rigid polyester film and sheet are
produced on SML calendaring lines on a
large scale for thermoforming, blister packs
and folded boxes. The properties of PET
such as the excellent transparency, the
high gloss and the stiffness in comparison
to CPP film, make this material very

appealing for various thin gauge flexible
packaging applications. The objective of
the development was to upgrade a
standard cast film line for CPP film to the
extent that PET film can be produced in the
same thickness range or even thinner. To
counter the dehumidification of the
material, pre-drying equipment was added.
Other modifications comprise special
temperature regulation on the cooling
rollers, improved web guidance through
the entire line and a progressive winding
technique. Such a modified line can

naturally continue to produce standard
products such as CPP. The possibility to
also produce cast PET film on the same
line means an extension of the product
range and thus of the market opportunities.

SML
Maschinengesellschaft
mbH
Tel: +43 7672 912203
Email: kos@sml.at
Web: www.sml.at

Dolci Extrusion srl
Tel: +39 022529621
Email: ven@dolciextrusion.it
Web: www.dolciextrusion.it

NB Equipment Ltd
Tel: +44 1179 329544
Email: nbequipment@btinternet.com
Web: www.applegate.co.uk/company/
12/42/451.htm
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New Developments in
PET Recycling 

Starlinger recycling technology is a
division of Starlinger & Co., a market
leader in PP woven bag machinery. The
Austrian company has established itself as
a high-tech supplier of recycling
equipment for bottle-to-bottle recycling
and high-viscosity applications. The latest
technological achievements comprise
capacity increase, energy saving
measures and easy adaptability to
customer material. Starlinger has
introduced five PET extruders with
optional HC (High Capacity) design: with
the same extruder diameter, output can be
raised by up to 30% with only a minor
increase in costs. A special version of the
SSP unit now speeds up the solid stating
process and thus the IV increase.
Adaptation to customer material: input
material changes constantly due to new
resins and additives (e.g. oxygen
scavengers and AA blockers) that must be
removed as contaminants. Starlinger’s
modular system facilitates adaptation and
allows upgrading of existing lines. Two
letters of non-objection from the United
States FDA and a variety of national
approvals attest that Starlinger machines
reach a high level of decontamination. For
approval in the European Union, all
necessary challenge tests have already
been completed to supply the required
data to EFSA. To protect their brands,
global brand owners have especially
stringent standards. The proven recoSTAR
first-in first-out philosophy has satisfied the
requirements of two major brand owners
and sparked the interest of others in
allowing the use of R-PET from Starlinger
lines for their food-contact products.  

Starlinger & Co.
GmbH
Tel: +43 1 599550
Email: recycling@starlinger.com
Web: www.starlinger.com

CONTINUED ON PAGE 5
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All Things Polythene

As part of its commitment to not only offering
high-quality polythene products but also
delivering superior levels of service and
support, British Polythene Industries (BPI) has
completely revamped its online presence.
The European leader in the manufacture of
polythene films has just launched a new
website which makes it easier than ever to
understand the extent of its product portfolio,
which ranges from consumer packaging to
construction materials and yield enhancing
agricultural films. John Langlands, CEO, BPI,
explained: “With a manufacturing capacity in
excess of 300,000 tonnes per annum, over
2,500 staff in eight countries, the size and
diversity of BPI surprises many people —
even existing customers. Farmers, for
instance, may know us for our market leading
balewrapping products like Silotite but they
may not be aware that we’re also the largest
recycler of polythene, including used farm
plastic, in Europe. Likewise food
manufacturers may know that our specialist
converter division bpi.consumer can meet
their primary packaging needs but not that
bpi.films can offer them greener transit
packaging, such as our Wrapsmartultra
stretch wrap or Novateklite shrink film — both
of which benefit from down-gauged profiles.
The new site makes it clear how we can help
customers across the board and in markets
as diverse as agriculture,  construction,
healthcare, FMCG manufacturing and
logistics.”

British Polythene
Industries plc
Tel: +44 1475 501000
Email: enquiries@bpipoly.com
Web: www.bpipoly.com

reduced product costs. The AccuMeter series
features a modular, compact design that
provides complete flexibility for changes in the
process. Pellets, micro-pellets, powders,
liquids, and regrind are all accurately
metered, while twin-screw feeders and special
agitators are also available for non free-
flowing materials. Self-calibration eliminates
the need to take manual weight samples or
calibrations. Material changeovers are quick
and easy, saving time, labour and money. The
integrated AccuMeter refill system is designed
for up to 40 refills per hour, which can
significantly reduce system size and cost,
especially when used with integral conveying
systems. The vacuum receiver can also be
used as the refill hopper to further reduce the
overall height of the system. Smaller
components allow quick changeover, since
less material needs to be drained and fewer
components need cleaning. The AccuMeter
can feed from 50 grams/hr to 7,500 kgs/hr
and can accommodate up to eight precision
feeders per extruder, making it one of the
most versatile gravimetric blending systems
on the market.

AEC Inc.
Tel: +1 847 273 7700
Email: nsaccomonto@corpemail.com
Web: www.aecinternet.com

Precision Loss-in-
Weight Feeding

AEC has announced the release of the
AccuMeter series continuous loss-in-weight
feeding system, which is designed to meet
the needs of today’s processor by ensuring
product quality through tight control of the
manufacturing process. Most pellets, regrind,
powders and liquids can be metered into the
process, even at very low levels
(>50 grams/hour). This system will improve
overall product quality and reduce material
usage caused by over-feeding, resulting in

Anti-Microbial Additive
for Thermometer Range

ETI has also recently incorporated Biomaster,
a unique silver-based antimicrobial additive
into part of its range of thermometers for the
catering industry. Ultimately ETI is looking to
extend the use of Biomaster additives across
its product range. Biomaster available from
Addmaster (UK) is an incredibly durable
additive that reduces bacteria such as E.Coli,
Listeria, Salmonella and MRSA on surface and

Technology Leadership
at International Rubber
Conference

ExxonMobil Chemical demonstrated its
technology leadership and commitment to the
global rubber industry at its booth at the
International Rubber Conference (IRC) 2009 in
Nürnberg, Germany, on June 29–July 2, 2009.
Its broad portfolio of polymer solutions,
including butyl polymers, speciality
elastomers and polymer modifiers (PM) will
be highlighted. At the forefront of innovation in
the rubber industry since it invented and
patented butyl rubber in 1937, ExxonMobil
Chemical will demonstrate its continuous
drive for product and process improvement to
meet the evolving needs of the industry. With
the objective of doubling the number of tire
innerliner applications that can be served from
existing halobutyl capacity, ExxonMobil
Chemical recently conducted a successful
pilot plant demonstration of next-generation
butyl rubber that benefits from nanocomposite
technology. The company is also working with
its customers to develop a new material for
tire innerliners, Exxcore DVA resin, which will
result in lighter and more durable tires that
hold air longer and help reduce fuel
consumption and carbon dioxide emissions. A
technology leader in speciality elastomers,
ExxonMobil Chemical is expanding the
performance capabilities of its portfolio with
innovative metallocene-based polymers to
meet the latest requirements of the rubber
and elastomer industry. These include new
amorphous grades of Vistalon EPDM targeted
at the extruded weatherseals market and
Vistamaxx specialty elastomers providing
green strength to rubber compounds.

ExxonMobil Chemical
Tel: +32 272 244 89
Email: sybill.kraemer@exxonmobil.com
Web: www.exxonmobilchemical.com
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editorial programme
General News Items
Each issue contains scores of general new product and service
announcements. Each general announcement consists of 150–200 words of
text, accompanying artwork, and full contact details. Press releases on any
relevant subject will be considered in each issue.

Spotlights
There are up to two spotlights per issue, each focusing on specific areas of
interest to plastic product manufacturers, and consisting of 250–300 words of
copy, larger format pictures. See page three for details of which topics are
covered and when.

Buyers’ Guides
This section provides definitive listings of relevant suppliers, provided with
contact telephone and website details. Buyers’ Guides are published so that
purchasers can access all relevant suppliers for a particular product or service,
see exactly where providers’ specialities lie, and easily contact the relevant
sales departmenthe editorial calendar on page three shows when each topic
will be covered in 2010.

Issue Special Focus
This is the headline focus of the issue, and will run on various pages
throughout the magazine. All special focus information will be published on an
orange background with an “Issue Special Focus” flash. There will be a
maximum of one special focus item per page ensuring great exposure. 

Customer Review Section
EPPM will publish a customer review section in each issue focusing on a
particular area of interest. Suppliers will be asked to locate customers that will
provide a third party review, and this customer will then be asked to provide
star ratings on certain aspects of the relevant product and service.

Show Previews
EPPM will publish show previews in 2010 highlighting the products and
services that will be exhibited. Each show guide provides detailed hall layouts
and allows readers to plan their trip, and ensures that they are fully informed
about the products that will be on show. Of particular importance this year will
be the K-Show in Düsseldorf, which will be covered extensively in EPPM’s print
and web offerings, including five preview issues.

about EPPM
The main topic of conversation throughout 2009 was undoubtedly been the economy,
whether at work or at home, it preoccupied everyone’s thoughts. And for good reason.
The last 18 months have been tough for most people, no where more so than in
manufacturing industries. Real people have lost real jobs, and real companies have
ceased trading, gone into administration or shrunk dramatically. 

2010 marks the twelfth year in print for EPPM, and we’re all hoping that it is a better 12
months than the last one. Despite the setbacks across the industry, we’re still here,
and by virtue of the fact you’re reading this media kit, you’re still here too! Which
means that you’re still looking to promote your goods and services to the right people,
in the right way, at the right price, and EPPM is still here to facilitate that and help you
maximise your opportunities in the coming year.

Far from battening down the hatches and waiting for the economic tempest to subside,
we’ve been busy developing our offerings to the industry. Perhaps most importantly the
team behind EPPM, MEP and BP&R will now be organising Interplas 2011 — so we
truly are a one-stop-shop for all your communcations and marketing needs.

James Woodcock
Editor

2 www.eppm.com

Global Editorial
James Woodcock
+44 1829 770037

james@rapidnews.com

USA Sales
Clive Bullard

+1 845 231 0846
cbullards@cs.com

Europe & RoW Sales 
Scott Colman

+44 1829 770037
+44 7595 023 460
scott@eppm.com
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Buyers’ 
Guides Grinders and

Granulators
Recycling Injection

Moulding 

Additives,
Colourants &

Fillers
Thermoforming Materials

Handling
Testing

Equipment
Temperature

Control

Printing and
Decorating

Grinders and
Granulators

Materials
Handling

Materials
Suppliers

Extrusion Injection
Moulding

Materials Dryers Hot Runners

Additives and
Compounding

12 November

Materials Dryers

Printing and
Decorating

Masterbatch
Supply

Extrusion
Machines

Mould and Tool
Making

Customer
Reviews

BONUS
EXPOSURE

2010 editorial calendar

EnviroPlas 
16–17/03 
Brussels

Performance
Elastomers &

Polymers 27–28/04

Blowing Agents &
Foaming Processes

19–20 May

Plastpol 
25–28/05

Onsite Issue

K Show 
27/10 – 03/11

Preview 2

K Show 
27/10 – 03/11

Preview 3

K Show 
27/10 – 03/11
Onsite Issue

K Show 
27/10 – 03/11

Review

EXTRUSION
Featuring:
• pipe
• profile
• machines
• dies
• temp control
• materials

MATERIALS
Featuring:
• polymers
• additives
• masterbatch
• colorants

ANCILLARIES and
THERMOFORMING
Featuring:
• mixing
• metering
• grinding
• granulation
• temp control
• testing equip
• robotics

REVIEW
Open to all
exhibitors, the
review 

Preview 1: The Injection Moulders Guide to K — bringing together the most important product, company and show
news for injection moulders; from machines, hot runners, mould making, metrology, parts handling... and more.

Preview 2: The Extruders Guide to K — focusing on the technologies available at the show for pipe and profile
extruders, including; machines, dies, temperature control systems and materials.

Preview 3: The Materials Guide — materials are the cornerstone of every plastic product manufacturers business,
whether they’re looking for the cheapest bulk polymer, the highest quality engineering material, or the company that
offers them the whole package this previews will let them know what to see at the show.

Onsite: The onsite issue will cover ancillaries and thermoforming, including all ancillary equipment along with thin-
and thick-guage thermoforming machinery, moulds, heater bands, and vacuum systems.

Review: An overview of some of the main product and company news from the show — open to all exhibitors.

Show Special Coverage
INJECTION
MOULDING
Featuring:
• machines
• hot runners
• mould making
• metrology
• parts handling

K Show 
27/10 – 03/11

Preview 1

Close Dates

Issue Special
Focus

Spotlights

Buyers’ 
Guides

Customer
Reviews

BONUS
EXPOSURE
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interplas partner organisations
INDUSTRY BODIES, TRADE ASSOCIATIONS & SOCIETIES

MAGAZINES, FORUMS AND INFORMATIVE WEBSITES

PARTNER EVENTS, EXHIBITIONS AND CONFERENCES
EPPM, BP&R and MEP magazines will be on-site/distributed at the following shows throughout 2010.

As part of Plastic Multimedia Communications (PMC) Ltd’s
continual investment in the plastics industry, we have teamed up
with the owners of the Interplas exhibition to bring you a
revitalised and exceptionally well supported showcase for your
products and services.

PMC is well known in the sector and has long-established
relationships with the key associations and some of the best
known industry editors. Parent company Rapid News also
specialises in B2B events and publications. The group has over
18 years experience in organising successful tradeshows and
conferences such as TCT Live and MM Live, a 6,000 sq.m market
leading event for compressing the product design cycle and
product miniaturisation. Rapid News is also a leading internet and
web communication expert, with databases of in excess of
170,000 OEMs worldwide.

Our decision to take on Interplas didn’t come lightly; extensive
market research was conducted, numbers were crunched and
souls were searched. The outcome was that Interplas needed a
shot in the arm to bring it once again to the forefront of the
plastics industry in the UK and Europe. 

Interplas Montage  17/8/09  10:58  Page 1
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circulation analysis
European Plastic Product Manufacturer (EPPM) magazine is a marketing
tool written specifically for buyers and professionals with purchasing
authority throughout the plastic product manufacturing industry. 

For those with purchasing authority, EPPM is now the number one essential
resource that guarantees your company’s products and services are
included in the tendering process. For busy production and R&D
managers, EPPM is the quick reference guide that brings them up to speed
regarding new processing technologies, ingredients, and services.

The publishers of EPPM have invested heavily in ensuring that the
magazine reaches precisely the professionals who can make or influence
purchasing decisions, and have created a unique and ever growing
database of individuals responsible for capital equipment purchasing,
manufacturing/production, and processing procedures.

EPPM takes suppliers of manufacturing and processing equipment,
services and materials directly to the buyers. The goal of the magazine is
simple — to deliver your latest product news to the desks of users and
buyers throughout the year. From 2008–2009 subscriptions to EPPM have
fallen by almost 15%, due almost entirely to the global economic recessoin,
and the subsequent company mergers and administrations.

9,330 paper copies and 4478 digital copies of the magazine are distributed
to subscribers.* All subscribers can chose to receive the magazine as
either a print or digital issue. In addition we have selected a proportion of
our on-line account holders from across the world who now also receive
EPPM magazine.

* Based on analysis of circulation — October 2009

Subscribers to EPPM in the Middle East now also recieve Middle Eastern
Plastics magazine, the new sister magazine and website to EPPM. Further
details are available from James Woodcock or Scott Colman on 
+44 1829 770037.

Our continued use of the printless publishing technology allows distribution
of the ever more popular digital format EPPM magazine to a far greater
audience than our European subscribers. In addition to the 13,808
magazine subscribers, as a free service to advertisers, EPPM is also
distributed to a further selected number of EPPM on-line account holders.
The total print and digital distribution is detailed below. (For a portfolio of
other electronic products please see the section concerning on-line
marketing on the following pages.)

Main Job Functions of Subscribers:

Technical Management 3712
General / Corporate M’ment 3007
Plant Equip / Mat Purchase 1991
New Product Development 1810
Manufacturing Management 1209
Production Management 917
Plastic Engineering 380
Design Engineering 213
Quality Assurance 196
Other 373

Primary Industry Served (Multiple):

Packaging 4010
Building 1800
Medical & Pharmaceutical 2772
Automotive & transportation 1438
Furniture & housewares 2012
Toys, sport, leisure 1669
Agricultural Products 472

In-house Processes Used (Multiple):

Injection Moulding 5431
Assembly 4614
Painting & Decorating 3998
Extrusion 3511
Mould & Tool Making 1983
Compounding 1410
Thermoforming 974
Blow Moulding 891
Foam Processing 412

Number of Employees 
at Subscribers Site:

Fewer than 10 5%
10–30 20%
31–50 26%
51–100 25%
101+ 24%

EPPM Magazine Subscription Totals*

United Kingdom 5,002

Germany 2,033

Scandinavia 1,419

Italy 991

France 849

Netherlands 758

Spain / Portugal 714

Belgium 401

Ireland 383

Austria 309

Switzerland 215

Rest of Europe 714

TOTAL: 13,808

* Based on analysis of circulation — October ‘09

For subscription information contact 
Tracey Nicholls on: 

Tel: +44 (0)1829 770037; 
Email: tracey@rapidnews.com
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print rates & data
list rentals
E-LIST RENTALS
EPPM will construct a bespoke HTML email
under your instruction to send to our
subscribers on your behalf. This option is
available subject to schedule and sight of
proposed content.
£1100/€1595 per HTML plus £200/€290 email
production

BLACK & WHITE ADVERTISING RATES STERLING 1X 3X 6X 9X
FULL PAGE (A3)  £ 2,350 2,230 2,120 1,995
JUNIOR PAGE (A4) £ 1,950 1,850 1,760 1,650
HALF PAGE £ 1,250 1,190 1,130 1,050
1/3 PAGE £ 950 900 860 805
1/4 PAGE £ 650 620 590 550
1/8 PAGE £ 450 430 400 380

FULL COLOUR (CMYK) £ 595
SPOT COLOUR (ONE PROCESS) £ 325
SPECIAL POSITIONS, INCLUDING COVERS £ 295

BLACK & WHITE ADVERTISING RATES EURO 1X 3X 6X 8X

FULL PAGE (A3)  € 3,850 3,650 3,450 3,250
JUNIOR PAGE (A4) € 3,150 2,950 2,800 2,650
HALF PAGE € 2,050 1,950 1,850 1,700
1/3 PAGE € 1,550 1,450 1,400 1,320
1/4 PAGE € 1,050 999 950 900
1/8 PAGE € 740 700 650 620

FULL COLOUR (CMYK) € 975
SPOT COLOUR (ONE PROCESS) € 530
SPECIAL POSITIONS, INCLUDING COVERS € 480

Full Page 
277 mm x 395 mm

1/8 Page Vertical
91 mm x 137 mm

1/8 Page Horizontal
137 mm x 91 mm

1/2 Page Vertical
137 mm x 395 mm

1/4 Page Vertical
91 mm x 285 mm

1/4 Page Regular
137 mm x 192 mm

1/4 Page Column
66 mm x 395 mm

1/4 Page Horizontal
192 mm x 137 mm

1/2 Page Horizontal
277 mm x 192 mm

1/3 Page Strip
277 mm x 125 mm

1/3 Page Square
207 mm x 192 mm

Jnr Page / A4
210 mm x 297mm

Can bleed outside and
bottom edges

All measurements are width x depth. EPPM is A3, trim 297 mm x 420 mm, bleed page of 302 mm x 430 mm. We only accept digital artwork (Apple Mac format preferred). This
consists of PDF, EPS, Tiff and JPEG files. A hard copy MUST be provided for proofing. All Quark documents must include all fonts, eps, and tiff files etc. When including illustrator
files, please ensure fonts are outlined and all imported images are supplied as back up. Any queries call the Sam Blundell on +44 (0)1829 770037.

For Europe and Non-US sales contact 
Scott Colman on: 

Tel: +44 (0)1829 770037;
Mob: +44 (0)7595 023460;

email to scott@rapidnews.com

For North American sales contact 
Clive Bullard on: 

Tel: +1 845 231 0846
email to cbullards@cs.com

www.eppm.com   6
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online – www.eppm.com

homepage
BANNERS & LOGOS
The homepage banner runs at the top of the EPPM homepage
underneath the main menu bar. The homepage logos run on the left
hand side of the page. Logos work on a rotational basis so they will
appear at the top, middle and bottom of the page at random.

Both options offer
direct links to any
specified page on
the clients website.
A weekly statistics
email is generated
identifying how
many views the
banner/logo has had
and how many click
throughs have been
actioned. 

run of site
BANNERS & LOGOS

Run of site banners & logos work on rotation across all pages on the
site excluding the home page. The banner appears on the top of
each page underneath the main menu bar, logos run on the left hand
side of the page. The position of the logo works on a rotational basis
so it will appear at the top, middle and bottom of the page at
random.

Both options offer direct links to any specified page on the clients
website. A weekly statistics email is generated identifying how many
views the banner/logo has had and how many click throughs have
been actioned. 

Whatever you call it, online marketing, digital advertising or 
e-communications there can be little doubt that web and email
advertising now plays a major part in any organisation's marketing
campaign. At EPPM we have devised a complete range of online
products networked to the EPPM Magazine database to help your
organisation communicate with our highly targeted audience.

select
Emailed directly to over 65,000 subscribers on a weekly basis the EPPM Select
Newsletter contains up to date PR, news and announcements. A placement in this
newsletter includes text, image and web links. Each article is hosted on the website
and in the newsletter. The number of times a story is clicked on and read are recorded
for full transparency and a statistics report is sent a few days after transmission.

SPECIAL FEATURE
The Special Feature box on EPPM Select is ideal for anyone looking to get extra
impact with their story. It offers a direct link to your website and features an increased
space for text and a larger image.

SELECT BANNER
The Select banner appears underneath the main
menu bar and the above the news articles. It is an
idea way to drive traffic to your website and
maximise leads. Banners are booked at a minimum
of 4 weeks  up to a maximum of 12 months. Click
through amounts are recorded and sent to you via
email.

FEATURED CONTENT
New for 2010 the featured content section of Select
can host brochures, papers, case studies etc. Linked
in with the resource centre content these features
bring a new avenue to share your contributions to
the industry. Easy to access and download for all
subscribers, it is also full reportable on a weekly or
monthly basis. 

custom-built email blasts
With an expert design
team and a wealth of
industry experience EPPM
can provide you with the
ultimate hassle-free direct
marketing tool. 

We can design and
produce a custom-built
email, under your
guidance, for you to send
out to our ever-expanding
circulation database.
Prices are based on per
thousand rates and timings
are subject to existing
traffic levels.

Alternatively if you already
have HTML code that you
would like to transmit you
can simply provide us with
the details and we can load
it to our system and send
out.

online directory
The Online Directory is the central hub of the EPPM
website. All aspects of the site content including news
and articles are linked to the records held in this system.
If you have an entry in this directory your record contains
full company details, direct links through to your sales
email and website. You can also specify which areas your
company specialises in for more accurate searches.

There is also the option to upgrade your entry, which gives you the ability to add your logo, product
images, detailed information and multiple language options. 

This upgrade is particularly useful for those companies wishing to not only increase their Google
rating but also have a professional and concise presentation of their business on an increasingly
busy website. Upgraded companies are also elevated to the top of search rankings.
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terms & conditions
1. Advertisers and advertising agencies will agree to indemnify and hold harmless The Publisher from any

claim arising out of the publication of any material or advertisement submitted to The Publisher by the
advertiser and published in European Plastic Product Manufacturer (EPPM) or EPPM Digital or in any of
its associated products, whether delivered on paper or in electronic form.

2. The Publisher has the right to reject any advertising material submitted for publication in EPPM and EPPM
Digital. The Publisher has the right to insert the word ‘Advertisement’ alongside any copy/advertisement
scheduled to appear in the publication.

3. Advertisements booked to appear in EPPM and EPPM Digital may only be cancelled by the submission
in writing of a cancellation note 30 days prior to the issue reservation closing date. It is the advertiser’s
responsibility to gain acknowledgement of receipt for confirmation of cancellation in writing.

4. The Publisher will not be held responsible for any costs or damages beyond the agreed costs of the
advertisement where such cost has been prepaid by the advertiser or where production quality of such
advertisement is below standard.

5. All fees payable for advertising are due within 30 days from publication date. Where advertising is booked
by an agent or by an advertising agency, the client on behalf of whom the agent placed the advertisement
will become liable for any outstanding payments in the event of their agency’s payment default.

6. The positioning of an advertisement is at the discretion of The Publisher except when an advertiser has
paid the preferred position charge and the availability of this position has been confirmed in writing by The
Publisher.

7. The advertiser shall lose the right to any compensation for any deficiency of whatever nature in the
publisher’s service in respect of any edition unless the advertiser notifies the publisher in writing within 30
days of publication of that edition setting out the deficiency. This clause applies retrospectively to all past
editions and the advertiser explicitly accepts its retrospective effect.

8. This contract shall be governed by the laws of England and Wales, the courts of which shall be the proper
forum for any action commenced either by The Publisher or by the advertiser.

9. The Publisher is not responsible for errors in the publication of reader service numbers or entry in the
advertisers index listing.

10. The Publisher will not return any materials submitted for publication in EPPM or EPPM Digital or its
associated properties, unless prior agreement is issued in writing by The Publisher. The Publisher has the
right to destroy any materials submitted for publication in EPPM or EPPM DIgital or its associated
properties after six months of receipt.

11.The Terms & Conditions above shall form the entire contract between the parties, and other terms shall
only be imported if submitted in writing and agreed by the parties, such agreement to be evidenced, on
behalf of The Publisher, by the signature of a competent director. The latest terms and conditions can be
viewed in full at www.eppm.com

European Plastic Product Manufacturer
Plastics Multimedia Communications Ltd, Unit 2, Chowley Court, Chowley Oak Lane, Tattenhall, Cheshire, CH3 9GA
Tel: +44 (0)1829 770037, Fax: +44 (0)1829 770047 Email: sales@rapidnews.com
Company Number 6779639. Registered in England, VAT Registration No. GB 840 5970 20

www.eppm.com

Chris Young - Publisher Mark Blezard - Publisher
+44 (0)1829 770037 +44 (0)1829 770037
chris@rapidnews.com mark@rapidnews.com

Scott Colman - PMC Sales Director Stefanie Caulfield - Online Account Manager
+44 (0) 1829 770037 +44 (0) 1829 770037
+44 (0) 7595 023460 stefanie@eppm.com
scott@eppm.com

Clive Bullard - North America Sales Manager
107 Lane Gate Road, Cold Spring, NY 10516, USA
+1 845 231 0846
cbullards@cs.com

James Woodcock - Editor Aleksandra Wisniewska - Associate Editor
+44 (0) 1829 770037 +44 (0) 1829 770037
james@rapidnews.com ola@rapidnews.com

Sam Hamlyn - Production & Design Manager Adrian Price - Print and Electronic Designer
+44 (0) 1829 770037 +44 (0) 1829 770037
sam@rapidnews.com adrian@rapidnews.com

print artwork spec
We accept only digital artwork (Apple Mac format preferred). This can consist of pdf, eps, tiff or jpeg files.

A hard copy or low resolution PDF file MUST be provided for proofing. 

All Quark documents must include all fonts, eps and tiff image files etc. When submitting PDF files please
ENSURE that you embed the fonts before creating the file (this setting is usually found in your preference
settings).

For any artwork queries please telephone +44 (0) 1829 770037 and please mark all artwork and disks for
the attention of EPPM Production Dept. with the advertiser, volume and issue and any special instructions
clearly highlighted. Email any files to production@rapidnews.com or request our FTP instructions.

web artwork spec
Dependent on the options booked, contact your account manager for details.

contacts

         


